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MWRA And The Media

• $7.1 billion spent without a hint of scandal

• Good reputation among media outlets

• Strategy is to stay under the radar• Strategy is to stay under the radar
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Targeting Local Coverage

• 30 or 40 good stories in weekly papers and Patches

– Annual Water Quality Report

MWRA School Contest Winners– MWRA School Contest Winners

– Construction Updates
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Targeting Local Coverage
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Building A Reserve Of Good Will…

• More than just sending press releases

– Making contacts for future stories

– Providing quick responses that meet reporters’ deadlines

• Third party sources can carry more weight

Our reputation improves when others talk about our successes– Our reputation improves when others talk about our successes
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…For A Rainy Day

Nut Island Headworks Record Flows 
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…And A Rainier Day
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Coverage When We Want It
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Making Information Available Is Key
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Using Social Media
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Using Social Media - Twitter
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Using Social Media - Flickr
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Using Social Media - YouTube
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Using Sociable Media Is Even More Important
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Rate Increases Make Headlines
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Rate Projections
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We’re Starting To See More Negative Headlines
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